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Who is eligible to enter?
All graduate employers. Nominations can be
submitted by the employer or their agency.
Winners’ trophies will be presented to employers
and their agencies on the night.

How are the awards judged?
All awards are shortlisted and judged exclusively by
students, making the TARGETjobs Awards a truer
reflection of recruiters’ standing with this all-
important group of people. When entries close in
January 2012, we will host an independently
adjudicated judging day in which carefully selected
final year students will shortlist and select winners
for the awards against strict criteria.

Their decision is final and neither GTI, the
adjudicators nor the student panel will enter into
any correspondence on the decisions made.

In addition to these awards, there are 14 sector
awards, voted by students via a huge national
poll administered by our research partner
trendence, and the graduate employer of the year
award which you can enter in the New Year.

What are the judging criteria?
Each award has different judging criteria
although all submissions MUST include the
objectives that you wish to be judged against
and should be written concisely, not exceeding
1,000 words. It is in your interest to address all
of the specific criteria areas described. Quantified
outcomes, hard evidence and data concerning
your return on investment are particularly
valued in the judging.

Closing date for award entries:
Wednesday 25 January 2012

Which awards
can I enter?

All graduate employers can enter for one or
more of the following seven awards:

• The best student marketing campaign
(for organisations recruiting more than
50 graduates a year)

• The best student marketing campaign
(for organisations recruiting fewer than
50 graduates a year)

• The best graduate recruitment website
• The best undergraduate

internship/vacation programme
• The diversity recruitment award
• The innovation on campus award
• The Rising Star award, in association

with the Student Room

About the 2012 Awards
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These two awards examine how well you have
achieved your objectives in your graduate
marketing and promotion campaign to
students/graduates on and off campus.

For both student marketing awards, judges will
examine your stated objectives and how you
have achieved them and additionally look for
evidence in the following areas:
• Innovation and creativity in design,

planning and implementation.
• Integration and use of the campaign’s

messages and themes in all your student
attraction activities.

• The effective use of media (off and online).

NB You may wish to send supporting material
with your entry. See ‘How to enter?’

Judges will examine your stated objectives and
how you have achieved them and additionally
look for evidence in the following areas:

• Ease of use, navigability and speed.
• Appropriate and lively content, design and

innovation.
• Statistics of use and re-use.
• How your website is integrated into your

marketing and promotional campaign, ie
how it works with your offline activities.

NB In your submission, please specify the URL
of the website you want the judges to evaluate –
for example, you may wish to enter the graduate
recruitment section of your corporate site.

Judges will examine your stated objectives and
how you have achieved them and additionally
look for evidence in the following areas:

• Innovation and best practice in the design,
structure, implementation and evaluation of
the programme.

• The quality of the work carried out by
students.

• How it contributes positively to your
marketing and promotional campaign.

• How it’s integrated into your recruitment
campaign and how it benefits your annual
graduate recruitment.

The Awards judging criteria

THE BEST STUDENT
MARKETING CAMPAIGN
(for organisations recruiting more than 50 graduates a year)

THE BEST STUDENT
MARKETING CAMPAIGN
(for organisations recruiting fewer than 50 graduates a year)

THE BEST GRADUATE
RECRUITMENT WEBSITE

THE BEST UNDERGRADUATE
INTERNSHIP/VACATION
PROGRAMME
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Judges will examine your stated objectives and
how you have achieved them and additionally
look for evidence in the following areas:

• How your diversity recruitment activities
are promoted to your target audience.

• Best practice and innovation both in the
activities themselves and in their
promotion.

• Positive response from students, careers
services and hires.

• Evidence of measurable outcomes and real
benefits to your business.

This award highlights a specific innovative
action, idea, happening or event on campus that
had a real effect on students. This could be a
one-off innovation or part of a larger marketing
campaign.

Judges will examine your stated objectives and
how you have achieved them and additionally
look for evidence in the following areas.
• The originality of the idea or concept.
• The effective way it was planned and

carried out.
• A positive response from the target

audience and influencers on campus.
• Evidence that the innovation resulted in

specific objectives being met, eg increase in
applications, recruitment, PR and profile-
raising etc.

This award recognises the unique contribution
to your business by recent graduate recruits.
The employee that you nominate must have
joined in the last two years and must be a
graduate. Include biographical details in your
entry including job title and date of joining. The
winner will be the employee seen by judges as
having made the most effective contribution to
the business, demonstrated potential and
ambition to reach the top. 

Judges will look for the following:

• Evidence of specific accomplishments that:
a) exceed the initial expectations of
managers
b) contribute materially and measurably to
business success
c) have positive outcomes on working
environment
d) demonstrate potential and ambition.

• Evidence of individual performance clearly
exceeding that of peer group.

• Identification and quantification of any
above average interpersonal skills and
groupwork skills.

Please note: you may enter more than one
employee for the Rising Star award. Special rate
available for 5 entries or more.

   

THE DIVERSITY
RECRUITMENT AWARD

THE RISING
STAR AWARD
(for the outstanding 
employee of the year)

THE INNOVATION ON
CAMPUS AWARD

In association with 



Continued overleaf.

Entry form

2. Nomination

This is an entry for the following award

The best student marketing campaign 
(for organisations recruiting more than 50
graduates a year)
The best student marketing campaign (for
organisations recruiting fewer than 50
graduates a year)
The best graduate recruitment website
The best undergraduate
internship/vacation programme
The diversity recruitment award
The innovation on campus award
The Rising Star award in association with
The Student Room

About the nominee

I am nominating my own organisation for
an award
I am an agency making this entry on my
client’s behalf

Name of employer being entered for this
award

1. About you

Name

Position

Organisation name

Address

Postcode

Telephone

E-mail

How to enter
• You need to complete an entry form for each award entered. Download additional entry forms from:

targetjobsawards.co.uk.

• Each entry must contain a written submission of no more than 1,000 words. Please include two copies.

• Entries will be judged mainly against your stated objectives and how well you have achieved them.

• You may wish to include relevant supporting material, eg promotional material,  photographs, charts or CDs,
with your submission. 
Please label your support material with the organisation name and the award to which it refers.

• Shortlisted employers will be notified by the end of February 2012. 

• For each entry, a fee of £150 is payable. This fee includes VAT at the current rate.



3. Payment

Entry fees for the 2012 awards are £125 + VAT per entry.

Payment for _______________  entry/entries is enclosed, a total of £ __________________ (£150 per entry including VAT).

Special offer for 2012 – 5 or more Rising Star entries are £100 + VAT each entry.

Method of payment

I wish to pay by cheque. Please make cheques payable to GTI Media Ltd

I wish to pay by credit/debit card

Type of card ________________________________________________________________ We regret that we are unable to accept payments by American Express

Issuer

Card number

Security number 

Start date / Expiry date / Issue number (Switch only)

Name of cardholder

Billing address

__________________________________________________________________________________________________________ Postcode _____________________________________________________

Cardholder’s signature __________________________________________________________________

I wish to be invoiced.   Company name (if different)________________________________________________________________________________________

Name of person to invoice (if different) ______________________________________________________________________________________________________________

Address (if different)

PO number

If you are unable to provide us with a PO number, non-payment of the invoice will not be accepted

4. Confirmation

Your signature ________________________________________ Date _____________________________________________

Please send your completed entry to: The Awards Team, TARGETjobs National Graduate Recruitment Awards 2012,
GTI Media Ltd, 75 Farringdon Road, London EC1M 3JY. Closing date for entries: Wednesday 25 January 2012.

Please complete this form in full and return it with two copies of your 1,000-word submission, your payment
and one copy of support material if relevant. If you have any questions about the entry process, please call Grace
Banks on 020 7061 1927 or e-mail grace.banks@targetjobs.co.uk
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